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Ford Motor Company Fund

BOUTIQUE & FASHION CONSULTING

Under the rich, creative environment of the Sundance Film Festival, Latino 

Reel is an event held during the festival where Latino film is celebrated in 

a forum of networking and storytelling. The annual event features panel 

discussions on a variety of topics from industry leaders and trailblazers, 

who share their experiences, expertise and advice. The purpose of Latino 

Reel is to provide a forum in which aspiring and established Latino artists 

can network and share their knowledge and experiences while working to 

hone their film making skills. 
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1:00pm—1:15pm

1:15pm—2:15pm

Presented by
PBS

2:15pm—3:15pm

3:15pm—3:30pm

WELCOME

MAKINGFILMSTHATMATTER: Examining 
the Capacity Latino Documentary Filmmakers 
Have to Impact the National Narrative and Shape 
Contemporary American Culture

The Documentary is at a zenith in social and 
cultural influence. Today, more non-fiction films 
are produced per year, and are distributed on a 
wider spectrum of platforms than at any point 
in the history of the genre. At the same time, as 
the Latino population increases, what is the role 
of Latino documentary filmmakers in influencing 
America’s cultural discourse, and how do we 
integrate our stories and perspectives into all levels 
of contemporary American society?

Moderator: Richard Ray Perez, Director, Creative 
Partnerships, Sundance Institute Documentary 
Film Program, and Director, Cesar’s Last Fast. 

Featured Guests: Pamela A. Aguilar, (Director 
Programming and Development, PBS), Carla 
Gutierrez (Editor, When Two World Collide), 
Loira Limbal, Vice President + Documentary Lab 
Director at Firelight Media, and Rodrigo Reyes 
(Director, Purgatorio).

WHATHAPPENSWHENAGREATSTORYIS
CASTWITHDIVERSETALENT

Moderator: Michele Sanchez

Featured Guests: Actor Adrian Martinez, focus 
and Walter Mitty, as well as over fifty guest spots, 
actor Ralph Rodriguez, The Son of No One and 
Compliance, actor Brian “Sene” Marc, White Girl, 
Elizabeth Wood, writer/director, and Gabriel 
Nussbaum, producer.
 
INTERMISSION

3:30pm—4:30pm

Presented by
TimeWarnerInc.

4:30pm—5:00pm

Presented by
TimeWarnerInc.

ELEVATINGLATINOVOICES
ONEFIFTYSPOTLIGHT

Content creators from Time Warner’s newly 
launched incubator discuss innovative ways to 
build a relationship with - and create content for 
- a leading media company. Time Warner, parent 
company of HBO, Turner, and Warner Bros., is 
embracing unique voices who push storytelling 
boundaries across film, television, and digital 
content to connect with today’s audiences.

Introduction: Lisa Garcia Quiroz, President, Time 
Warner Foundation

Moderator: Tamir Muhammad, Director, Content and 
Artist Development, Time Warner, Inc.

Featured Guests: Jillian Mayer, Artist and 
Collaborator, Mayer/Leyva. 
Lucas Leyva, Writer and Collaborator, 
Mayer/Leyva

ELEVATINGLATINOVOICES
LATINOLENSSPOTLIGHT

Created by NALIP and presented by Time Warner 
Foundation, with support from a variety of industry, 
media and organizational partners and sponsors. 
NALIP’s Latino Lens is an exclusive incubation 
and media content production program designed 
to develop, nurture and produce a series of 
Latino creators’ projects with a keen eye towards 
strengthening the Latino media pipeline. NALIP will 
present this year’s Latino Lens winners, as well as 
discuss with partners Time Warner and HBO the 
importance and benefits around supporting these 
content creators during their journey.

Latino Lens Presentation: Axel Caballero
Executive Director, NALIP

Moderator: Lisa Garcia Quiroz
President, Time Warner Foundation

Featured Guests: Axel Caballero Executive Director, 
NALIP. Lucinda Martinez, SVP, Multicultural 
Marketing, HBO

PROGRAM
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BREAK

ONEONONECONVERSATION
ORMUSICALSET

NETWORKINGSOCIALPRESENTED
BYLATINOREELANDBLACKHOUSE
FOUNDATION

MONDAY,JANUARY25SESSION

DIVERSITYINDISTRIBUTION.

Moderator: Steven Masur, Senior Partner, Cowan 
DeBaets Abrahams & Sheppard LLP

Panel will focus on new and upcoming filmmakers, 
as well as the diversity of evolving distribution 
platforms in a digital age. The panelists include 
James Huntsman, partner and founder of Blue Fox 
Entertainment, Scilla Andreen, CEO of IndieFlix 
and Andreas Olavarria, President of Level 33 
Entertainment, and Angela Northington, Senior 
Vice President, Content Acquisitions for 
RLJ Entertainment. 

5:00pm—5:15pm

5:15pm—6:15pm

6:15pm—8:00pm

4:00pm—6:00pm

Presented by
BlueFox
Entertaiment

RICHARDRAYPEREZ
Richard Ray Perez, Director, Creative Partnerships Sundance Institute 
Documentary Film Program “Rick” Perez oversees a portfolio of Sundance 
Institute Documentary Film Program (DFP) partnerships and collaborations 
including Stories of Change, a Sundance partnership with Skoll Foundation, 
the Sundance Institute TED Prize Filmmaker Award, and the Sundance | 
CNEX (China Next) Documentary Workshop. Mr. Perez also participates 
in all DFP activities including reviewing projects for the Sundance 
Documentary Film Fund.In addition to his work at Sundance Institute, Mr. 
Perez Executive Produced and Directed the feature documentary, Cesar’s 
Last Fast, a film about American civil and labor rights leader Cesar E. 
Chavez that premiered at the 2014 Sundance Film Festival. Prior to joining 
the DFP staff Mr. Perez was an Executive Producer at Brave New Films 
where he executive produced two documentary series, and directed and 
produced a third. Richard Ray Perez is a native of Los Angeles and holds 
a bachelor of the arts degree from Harvard University

BIOS



9

CARLAGUTIERREZ
Carla Gutierrez is a documentary editor based in the New York city area.  
She edited the Emmy nominated documentary REPORTERO, an official 
selection at the Full Frame Film Festival, the Los Angeles Film Festival 
and the International Documentary Festival Amsterdam. REPORTERO 
was showcased as part of the traveling festivals Ambulante and the 
Human Rights Watch Festival, and was broadcast on POV in 2013. She 
edited, LA CORONA for HBO, which received an Oscar-nomination, won 
Honorable Mention at the 2008 Sundance Film Festival and won the IDA 
Documentary Award for Best Short Film. Carla also edited KINGDOM OF 
SHADOWS, produced by Participant Media and premiered at the 2015 
SXSW Film Festival. KINGDOM OF SHADOWS is slated to broadcast on 
POV in 2016. 

Her latest work, WHEN TWO WORLDS COLLIDE will have is world premiere 
at the 2016 Sundance Film Festival as part of the world documentary 
competition. Carla was also the lead editor for the 2-hour PBS series THE 
GRADUATES on Independent Lens.

Carla has been a creative adviser for the Sundance Edit and Story Lab, and 
a mentor for Firelight Producers’ Lab.

RODRIGOREYES
Born in Mexico City, Rodrigo is a Mexican-American director crafting 
compelling documentaries that reveal the inner poetry of real life. His films 
have screened in festivals around the world, winning multiple awards. His 
work has received the support of Sundance Institute, Tribeca Film Institute, 
Film Independent, NALIP, California Humanities Council and the Mexican 
Film Institute.

PAMELAA.AGUILAR
Pamela A. Aguilar is director of programming and development for PBS. 
In this role she identifies, develops and oversees the production of original 
content and acquisitions for PBS Primetime in the genres of science, 
history, natural history, culture, independent film and a segment of 
scripted. Additionally, Pam curates content for both Independent Lens and 
POV. She also helps identify content and talent at PBS member stations 
to present on a national level.  Prior to joining PBS, Aguilar worked as an 
independent writer, producer, director producing innovative programming 
on race relations, education, social justice, pop-culture and health for 
national primetime television and the web. She began her television career 

in TV commercial production where she worked on top brand named 
client advertising and marketing campaigns.

LOIRALIMBAL
Loira Limbal is Vice President and Documentary Lab Director at Firelight 
Media. The Doc Lab is a program that provides mentorship, funding, and 
professional development opportunities to emerging filmmakers of color. 
She is also an independent filmmaker who directed and produced Estilo 
Hip Hop, which premiered nationally on PBS. She has produced several 
projects at Firelight Films and has worked as a freelance producer/director 
for various companies and non-profits. For over fifteen years, Limbal 
has dedicated herself to fusing media and activism. She has worked at 
various community-based organizations in New York City including The 
Point Community Development Corporation, The Dominican Women’s 
Development Center, and Sista II Sista. In 2006, she founded The Reel X 
Project, a social justice and creative filmmaking space for young women of 
color in the Bronx. Limbal received a B.A. in History from Brown University 
and is a graduate of the Third World Newsreel’s Film and Video Production 
Training Program.

ADRIANMARTINEZ
Adrian Martinez is an actor, writer/ producer, with over one hundred film 
and TV credits including “focus,” opposite Will Smith, and “Walter Mitty,’ 
opposite Ben Stiller, as well as over fifty guest spots with recurring roles 
on “Inside Amy Schumer,”  and “A gifted man”. Theater audiences know 
Mr. Martinez from his daring off-Broadway performances in “Our Lady 
of 121st Street” and “The Last Days Of Judas Iscariot,” both written by 
Pulitzer Prize winner Stephen Adly Guigis and directed by Oscar winner 
Philip Seymour Hoffman.

BRIAN‘SENE’MARC
In just a short time, Brian Marc (AKA Sene) has established himself as a 
face to watch in film. He most recently completed shooting a recurring 
arc on the Marvel/Netflix series LUKE CAGE. He also guest starred in an 
episode of the hit TNT series, MAJOR CRIMES. You can also expect to see 
him in the Lionsgate thriller NERVE opposite Emma Roberts and Dave 
Franco this year.
As well as his work as an actor, Sene comprises one half of the underground 
pop duo Denitia and Sene. WHITE GIRL is Sene’s film debut.
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RALPHRODRIGUEZ
Born and raised in Paterson, New Jersey, Ralph Rodriguez found his calling 
at the young age of 13 inspired by icons such Al Pacino, Robin Williams and 
Meryl Streep. Rodriguez has proven to be an innovative, unique character 
actor with courage and dedication. Previous roles include festival favorites, 
“The Son of No One”(Sundance), “Compliance” (Sundance), and “The 
Missing Girl” (Toronto). Rodriguez is currently a recurring Guest Star on 
NBC’s hit drama “Chicago Fire.”

ELIZABETHWOOD
Director/Screenwriter

Elizabeth Wood, an Oklahoma City native, moved NYC to study writing 
at the New School. After a few years of making experimental and 
documentary films, Wood received a screenwriting fellowship to Columbia 
where she received her MFA. One of Variety’s ‘10 Directors to Watch’ in 
2016, Elizabeth makes her narrative directorial debut with WHITE GIRL, 
inspired by her true story.
 

GABRIELNUSSBAUM
Producer

Gabriel Nussbaum is a producer, writer, director and co-founder of Bank 
Street Films with Elizabeth Wood. After studying experimental theater at 
NYU, Nussbaum fled into filmmaking with the feature documentary WADE 
IN THE WATER, CHILDREN, about inner-city students in flooded New 
Orleans. As Nussbaum developed WHITE GIRL with Wood, he created 
short and commercial films for clients including Google, Toyota, and The 
Four Seasons. He scripted A BRIEF HISTORY OF JOHN BALDESSARI, 
a viral short narrated by Tom Waits that screened at over 50 festivals. 
Nussbaum will produce Wood’s SPIRITUAL CRISIS, and is preparing his 
own narrative directorial debut. He lives in New York City with Wood and 
their two year old son, Wolfgang.

LISAGARCIAQUIROZ
President of the Time Warner Foundation and Senior Vice President, Chief Diversity 
Officer of Time Warner Inc.

Lisa Garcia Quiroz is President of the Time Warner Foundation and Senior 
Vice President, Chief Diversity Officer of Time Warner Inc. Lisa ensures 
that Time Warner’s investments in people, community and content reflect 
a leading media company where the best talent thrives and advances, and 
its content resonates with increasingly diverse global audiences. 

Since her appointment, Lisa has astutely tied Time Warner’s diversity and 
philanthropic efforts to the company’s business goals and invested in 
the discovery and cultivation of the next generation of storytellers. More 
recently, this portfolio has evolved into a company-wide talent incubator 
called One Fifty that develops fresh stories that strategically place Time 
Warner at the front of emerging media and demographics trends.

Lisa previously launched two businesses at Time Inc.: People en Español 
grew to become the best-selling Hispanic magazine in the United States 
and Time for Kids won numerous awards for its journalism and storytelling. 
Lisa is also active in civic issues and was appointed by the President in 
2014 as Chairperson of the Corporation for National and Community 
Service board.

Lisa, of Mexican and Puerto Rican descent, received both her undergraduate 
degree and Masters in Business Administration from Harvard University 
and resides in New York City. 

LUCINDAMARTINEZ
Senior Vice President, Multicultural Marketing, HBO

Lucinda Martinez is senior vice president, Multicultural Marketing, 
responsible for all HBO, HBO NOWSM, HBO Latino, Cinemax and Cinemáx 
branded targeted marketing efforts to the vast and steadily growing 
multicultural segments including the African American, Latino, Asian and 
LGBT audiences.  She was named to this position in 2013.

An industry-recognized sales and marketing expert with more than 20 
years of experience in media and entertainment, Martinez has a strong 
record of contributions in sales, marketing, new business development, 
new product launches, promotions and brand management.  Among her 
many accomplishments at HBO, she has collaboratively led the network’s 
branding, acquisition and retention efforts in making HBO Latino the most 
recognized Latino premium channel on television, and has helped create 
meaningful, long-term connections to the HBO brands within the rapidly 
changing cross cultural marketplace.  Martinez joined HBO in 1995 as an 
associate manager, Marketing.  After five years with Comedy Central as 
director of distribution and partnership marketing, she rejoined HBO in 
2003 as director, Direct Marketing, and was later named director, Strategic 
Partnerships and Emerging Markets, in 2005.  

She was promoted to vice president, Domestic Network Distribution 
and Multicultural Marketing, in 2006, where she oversaw all subscriber 
growth and retention strategies for HBO, HBO Latino and Cinemax brands 
and products, as well as elevated HBO’s presence in emerging markets 
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through targeted marketing efforts in partnerships with all of HBO’s major 
distributors. 

Martinez serves on the NY Board of the American Heart Association 
(AHA), where she launched the first-ever Latino Health Summit to help 
reduce cardiovascular disease and promote heart health among the most 
affected.  For her work with AHA, Martinez received a 2011 Timer Warner 
Andrew Heiskell Community Service Award. She is also an officer on the 
board of the Council of Urban Professionals, and serves on the advisory 
board of the Hispanic Scholarship Fund (HSF).  

TAMIRMUHAMMAD
Director, Content and Artist Development
Time Warner Inc.

As Director, Content and Artist Development for Time Warner Inc., 
Tamir Muhammad is responsible for a new content initiative that creates 
meaningful ways for today’s content creators to further engage Time 
Warner’s divisions (Warner Bros., HBO, and Turner Broadcasting) with the 
company’s longstanding focus on the development of the next generation 
of storytellers.  Prior to joining Time Warner Inc., Tamir was the VP, Content 
Development for Tribeca Enterprise’s Digital Studios overseeing the 
development of content ideas for production and distribution.  Tamir also 
served as the VP, Film, TV, and Online Programming for several years at 
the Tribeca Film Institute, where he oversaw funding and development of 
projects by established and emerging filmmakers.  Over the years, Tamir 
has also gained significant production credits and he has served in an 
advisory capacity to several companies and organizations.

AXELCABALLERO
Executive Director 

NALIP (National Association of Latino independent Producers)
Axel Caballero, Executive Director, comes to NALIP with an extensive 
background in film and media production, community engagement and 
organizational development. For over 15 years, Axel has been active on 
diverse media, film and campaign projects through issues ranging from 
Latino media fairness and equality to immigration to human rights always 
with a particular emphasis the development of visual and documentary 
film efforts. He was also the founder, executive director and producer of 
Cuéntame, Adloud, Goodness Films and the Spanish language opinion site 
Metáfora Política. He is also a contributor to multiple online publications 
such as the Huffington Post, Latino Rebels among many others. Axel 
served as Media Director for the Peace Education Fund where he 
currently serves as executive board member. He has been part of several 

electoral media teams both in the United States as in Mexico. He was part 
of the Global Security Institute and Aim For Human Rights, Adloud and 
diverse media initiatives, organizations and led multiple creative teams. 
Axel has produced and directed over 500 short films and videos, three 
documentaries, mutliple branded and narrative content - with a keen 
effort to telling Latino stories by and for Latinos within and throughout 
the general market.

He is a graduate in Political Science and International Relations as well as 
Law and Society and Visual Arts studies from the University of California 
in San Diego and received his masters in International Law and Protection 
of Human Rights from the University of Utrecht in the Netherlands, with a 
focus on advancing rights through visual mediums - as well as Film studies 
from Accent program through Sorbonne University in France.

MAYER/LEYVA
Mayer\Leyva is artist Jillian Mayer and writer Lucas Leyva. Their 
collaborations include narrative films, art installations, music videos, 
experimental theater, episodic content and web projects.
Their last two short films (Life and Freaky Times of Uncle Luke; 
#PostModem) both premiered at Sundance and went on to play AFI, 
Milan, New York, Los Angeles, Winterthur, New Zealand and festivals all 
over the world. In 2012 four separate Mayer\Leyva projects were screened 
at SXSW and in 2013 they returned with another.

Named to Filmmaker Magazine’s “25 New Faces of Independent Film” 
list, their projects have also screened at museums worldwide including 
MoMA, Guggenheim, New Orleans Contemporary and Miami Art Museum. 
Their music videos have been featured by Rolling Stone, Pitchfork, Vice, 
Stereogum, and NME and have been named to various year-end Top10 
video lists, including IFC. They have made three viral videos, including  
I Am Your Grandma, which became an unlikely sensation that has been 
spoofed on various TV shows and was featured on the cover of Art Papers 
Magazine, and the controversial Jacuzzi Boys: Glazin’ which became 
infamous after being banned from YouTube permanently and becoming 
the subject of a SXSW Panel. 

They have been supported by the Knight Foundation, New Frontier Story 
Lab Fellowship at the Sundance Institute, Mastermind “Genius” Grant, 
Creative Capital Grant, Cintas Foundation Fellowship for Cuban-American 
Artists, Cultural Consortium’s Visual and Media Artists Fellowship, 
Elsewhere Museum/ National Endowment for the Arts Fellowship, the 
Harpo Foundation, and the Zentrum Paul Klee Museum Fellowship 
(Switzerland). 
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They are currently developing episodic content with MTV and Time 
Warner. Together they help run the Borscht Corporation and the Borscht 
Film Festival in Miami.

ANDREASOLAVARRIA
Andreas Olavarria has over 20 years experience in the field of motion 
picture production and distribution. Serving as a creative and production 
executive at The Walt Disney Company and 20th Century Fox as well as an 
independent film producer, he has demonstrated a track record of success 
in identifying quality feature films for acquisition and overseeing all facets 
of production and distribution for both major studios and independent 
film companies. 

Andreas currently serves as CEO and President of Level 33 Entertainment, 
an indie film distribution company based in Los Angeles. He is a member 
of the Producers Guild of America and holds an Honors Degree in 
Communication Studies from UCLA.

JAMESHUNTSMAN
James Huntsman is co-founder and partner at Blue Fox Entertainment, a 
worldwide motion picture sales representative company specializing in 
connecting filmmakers to leading distribution companies across the globe. 
Previously, James was a partner and producer at Asgaard Entertainment 
from 2006-2009 where he was involved in developing, producing, 
marketing and selling feature films.

Scilla Andreen (Pronounced Sheila) is the CEO and Co-Founder of IndieFlix 
and the founder of the IndieFlix Foundation. She is an Emmy nominated 
Costume Designer and an award-winning Producer of films Outpatient, The 
Flats, Bit Players, The Empowerment Project and the soon to be released 
Screenagers. She’s disrupting Hollywood and is relentless in her mission 
to help filmmakers translate their artistic vision into commercial success. 
Frustrated by complicated and one-sided distribution deals, Scilla co-
founded IndieFlix which has become one of the most meaningful global 
online streaming platforms in the industry. Her latest innovation, the RPM 
model (Royalty Pool Minutes), jettisons antiquated payment systems in 
favor of refreshing simplicity: for every minute watched, a filmmaker gets 
paid. www.indieflix.com

ANGELANORTHINGTON
Angela currently serves as Senior Vice President, Content Acquisitions for RLJ 
Entertainment, overseeing the acquisition of content for the company’s urban 
division, as well General Manager of the company’s own proprietary subscription 
VOD platform UMC - Urban Movie Channel (www.UrbanMovieChannel.com), 
launched by RLJ Chairman and BET founder Robert L. Johnson.  The subscription 
channel specializes in video on demand content for African American and urban 
audiences.

STEVENMASUR
Steven Masur focuses his practice on corporate finance, M&A, intellectual 
property, strategic transactions, entertainment and new business concepts. 
He has over 20 years of experience advising digital media and entertainment 
clients on their corporate and intellectual property transactions and day-to-
day business issues. Mr. Masur brings unique strategic business experience 
to CDAS. He has counseled enterprise level clients including Shazam, Virgin 
Mobile, Liberty Media, Yamaha, Nielsen Buzzmetrics, Bob Vila and Conde Nast 
Publications in corporate, digital media, and new business matters. He has also 
helped clients in a wide variety of early stage businesses, including mobile, 
games, digital music, film, publishing, advertising, retail sales, software and 
hardware to achieve breakthrough results. Mr. Masur’s transactional experience 
includes a wide variety of deals in angel and venture capital finance, mergers 
and acquisitions, joint ventures and other strategic transactions in the US and 
abroad. He is passionate about helping new businesses break through to the 
mass market, and frequently assists clients with identifying and formalizing 
partnership opportunities with Fortune 500 and celebrity brands. Mr. Masur is 
especially knowledgeable about mobile, internet, social media, emerging content 
distribution models, e-commerce, games and mobile payments. Mr. Masur serves 
a variety of corporate and nonprofit boards and industry associations, lectures 
and regularly writes about major issues in venture capital, emerging businesses, 
entertainment law, technology and corporate strategy.
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Latino Reel would like to express 
its gratitude to the Blackhouse 
Foundation for its support and 
partnership in making this event 
a success.


